IT’S NOT JUST A GAME, IT’S A VAULT! 
Ignite your profits wih TOKYO WARS, the most intense, 


body jolting, head-to-head combat game ever created! 
Namco’s Super System 22 fuels this powerful game. 
Unparalled 3-D graphics, 50” screen, fierce 
game play, state-of-the-art controls and the 
recoil of the tank platform combine making 
a winning product that lasts a long, long time. 


Coin Cascade Ltd., 


5 Vulcan Place, 
Christchurch, 
Ph 338 1411, PES Ea ieee meee . 


Fax 338 1410 


Tag match battles 


of 
super crossover 


X-MEN™ VS. STREET FIGHTER™ 


7c 


is product is ff 
exclusive distribution tice 
Cascade Ltd: 


+ How wily inh hatle? 
How will you fight? 


EP 
Sabretooth Gambit 


Red-hot tag matches, duos of awesome power! 


Cross-over — 


Roque 


contains a huge 15mt high 


M uch has been talked about the chanting 
marketplace which awaits retailers in the 
coming years. A recent study by a senior lecturer at 
the University of Auckland made the following 
predictions: 
AGE 
A t the end of 1994 15.5% of NZ’s population was 
aged over 60. This figure will rise by 20% to be 
over 20% by 2011. At the same time those under 20 
years old will have decreased from 30% to 22% of the 
population. This will mean a huge older market, 
reasonably affluent, but not potentially large 
consumers. 
GEOGRAPHY 
he aging population has also dictated which 
geographic areas of NZ are experiencing growth. 
Perceived retirement centres such as Tauranga and 
Kapiti are gaining at the expense of many small 
towns. Auckland remains the fastest growing city 
with 2.7% growth but Christchurch is not far behind 
at 2%, at this rate it will overtake Wellington by 1998. 
INCOME & EXPENDITURE 
A verage income before tax for households 
increased almost 7% in 1995, to an average of 
$42,551. Household expenditure increased 
accordingly by 6.7%, but significantly the increases 
were in specific areas: 


Food 2.5% 
Takeout food and restaurants 10% 
Furniture 20.4% 
Overseas travel 10% 


The other major trend which is developing 
is the difference between those thathave high income 
and discretionary spending power, and those onlow 
incomes and tight budgets. 

ETHNICITY 
he diverse nature of the existing ethnic markets 
will continue to evolve. Despite many 
perceptions, the Maori and Pacific Island 


communities are today a major force in today’s retail 


Ocean Park has added a new 
high tech $NZ90 million 
simulator ride to its summer 
programme as part of the 
park’s long term expansion 
strategy. 

Located in the 
Lowland, the park’s 100-seat 
Film Fantasia is one of the 
largest simulators in Asia. The 
theatre covers 900sq.mt and 


markets and will continue to strengthen. As well, 
though of more significance to Auckland, the Asian . 
segment will continue to grow and become more 
important. 
TECHNOLOGY 

tis projected that 80% of all new knowledge will 

be created by 10% of the population. Almost a 
third of NZ households now have computers and 
most of these have CD-ROM’s necessary for 
interactive tasks such as catalogue shopping 0 on the 
NET. 
EMPLOYMENT 

ince 1951 the number of women in full time 
employment increased from 25% to 44%. Between 

1981 and 1991 women’s employment expanded 15% 
whilst mens’ declined by 8%. These trends are 
continuing. Pressure on parents time forces them to 
cut back on activities, such as shopping. This means 
that convenience and services will become even 
more important. 
LIFESTYLE 
ifs an odd twist, the coming consumers will want to 

recapture the nostalgia of an earlier era, without 
sacrificing the lifestyle and convenience we enjoy 
today. Quality and value for money will be in the 
ascendancy and consumers genuinely want to see 
integrity from products and services - and a lack of 
gimmicks. The growth in single person households 
and aggregate families (single parent households) 
will increase. And finally, the decline in “scratch 
cooking” will accelerate in favour of pre-prepared 
foods, requiring only heating. 

What all this means is that tomorrow’s 
consumer will be more demanding, more selective 
and able to make more choices than ever before. The 
developments are happening now with the rise in 
electronic catalogues and the explosive growth in 
home fax machines. 


screen with a state-of-the-art 
sound system. 

The ride’s premier show, 
Dino Island, has won world 
§ acclaim for its outstanding 
| production and true-to-life 
quality. Throughout the nine- 
minute ride, which includes 
a four-minute pre-show, 
guests are guided through a 
™| scientific expedition to the 
volcanic Dino Island. 


NAMCO HAS DONE [T AGAIN! 


Players can freeboard or gate race while performing 
numerous ir tricks and listening to rock and alternative 
music. Two downhill courses and two levels of difficulty 
provide the player with four challenging options. 


Players control the type of air trick by quickly turning and 


> | U 31 ( 
Oavyw 
edging the snowboard left and right at the “lip” of the jump. 
The players’ discovery of the hidden character and secre! tricks 


add another dimension to the game play that keeps them coming back for ore! 


FIND THE HIDDEN CHARACTER! 


Specifications: 


Crated Weight 
91" x 55.25" x 39.5" 682 Ibs 
45” x 56" x 71" 795 Ibs 


Monitor Unit 
Board Unit 


Footprint: 93” x 50” x 94” 
Watts: 960 
View Change Yes 


« All dimensions are in H x W x D format 


ALPINE SOR?) captures all the exciting elements of 
snowboarding; speed, jumps and tricks, while © 90 s 
Super System 22 delivers unparalleled 3-D graphics! 


Bevin Fisher Ph 09 525-0200 
Nobile 021 622-319 Fax 09 525-0250 
Central: Robert Briggs 
Ph 07 346-3783 Mobile 025 946-724 Pg 0508 888-777 
Fax 07 346-3784 
I; Mike De Ruyter 

Ph 0 o4 389- 3919 Mobile 021 444-999 Fax 04 389-3657 

sland: Gary Walker Ph 03 338-1411 Fax 03 338-1410 


Bill acceptor vault kit available, 


-namco 
The Game Creator 


Tee Namco Ltd., Al rights reserved 


» and 


can view the entire 
the fluid, real-time, 3D movement 
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-Kidvay Declares War on the Video. 


War Gods, a coin-operated 3- 


’ dimensional fighting video game 
_ incorporates new technology that 
_ makes it the first game to feature full 
_ 3 dimensional fighting. All character 


actions, including running, dodging 
launching weapons and 


projectiles happens in 3D. Players 
arena as 


with 
to provide ultra-realistic fighting 
action. Midway is the same company 
that designed the Mortal Kombat 
series of video games that has 
become a multi-billion dollar 


combines Midway’s 


o 


phenomenon. 
Using innovative technology, War _ 


Gods brings real human images and 
motion into the 3D video arena,” said 
Joe Linhoff, a lead designer of War 
Gods. “It takes the fighting video 
game to a whole new level of 


The technical breakthroughs 
achieved in War Gods have never 
before been included in a video 
game. The technology allowed the 
War Gods design team to overcome 
previous limitations on realistic 
fighting. 

“Before War Gods, fighting games 
have been split into two categories,” 
said George Petro, a lead designer of 
War Gods. “There were games that 
had a realistic look and fast fighting 
action, but in only 2 dimensions. 


Game World with War Gods Video Game ; 


Then there were 3 dimensional 
games that had slower, more fluid 
motion, but with characters that had 
a very unrealistic polygon look. War 

Gods is able to bridge the realistic 

fighting action with the world of 
3dimensional movement 
thanks to some break- 
throughs in  tech- 


Although the game 
includes new dimen- 


the traditional elements 
that fighting game fans 


look for, including secret 


characters, and advanced © 
multi-level moves and 
combinations. War Gods 
features running attacks, 
teleports, projectiles and 
gruesome fatalities, all in 
3D. 
“We've designed the | 
most popular | 


a 24C=coo fighting games 


of alltime,” said Joe 
Dillon, Vice President of 
~ » Sales for Midway. “We 
know the essential 
ingredients that players 
are looking for. There are 
enough secret elements 
and multi-level moves to 
keep players in front of 
this game for a long time.” 


ets The backstory features 


i 10 gods in a global battle 
Ee for precious ore. The ore 
has trans- 
formed each . 
of the once- | 
humans into gods that 
can travel through time “"", 
and space to do battle 
with each other in a 
quest for more ore. The 
characters desire for the 
ore is over-powering, 
and they therefore are ~ 
willing to engage in 
violent battles to the % 
death to obtain it. 
This backstory will be 
a major part of Midway's 


This product is marketed in NZ under an exclusive distribution 


licence held by Coin Cascade Ltd. 


marketing 

and promotions 

campaign for the game. Midway is 

planning additional programs to 
introduce the backstory to players. 

“The backstory is key to drawing 

players into the world of War Gods,” 

said Linhoff. “Players demand a great 

game with realistic action and 

fighting, but they also want some 


background. They want to 
understand what the characters are 
fighting for.” a 


‘his years Jamma Show was held for the 

_ last time at the Makahuri Convention 

Centre on 12th and 13th of October. While the 

convention centre is very handy to the airport 

many of the local attendenees prefer to stay in 

the city (approx. 1.5 hours from the airport) 

and from next year the show will move to a 
new venue there. 

The show again took up four halls and 

was a little quieter than has been the case in 

previous years. 


surprise stand at the show was the 
Atari display. 

A new twin driver from them 
(although only 50% complete) had a lot of 
hidden player features. 

San Francisco Rush witha 4 speed shift 


gta 


and three view buttons will be a game to look 
out for when it is complete. 

Freeze anovelty puzzle game pcb and 
3D Hockey complete the Atari lineup. 


Yapcom had a big crowd at their stand 
NX and a new 50 dual sync cabinet with a 
built in seat displaying their latest series of 


Streetfighter games as well as their latest | 


pinball (and possibly their last as they 
amalgamate their pinball facility with Sega) 
Flipper Football. 

Streetfighter EX incorporating the same 
hardware system as Toshinden 2 was the 


. Quay 


latest 
addition to the 

| family and was full of new moves and super 
combo's. The last two games on this hardware 
system have been disappointing but this 
product certainly looks better. 

WarZard or Red Earthasit willbe called 
| in export markets was the first game seen on 
| the new CP3 System (which incorporates a 
new hardware platform and CD player). With 
a 6 button action and two combat modes this 
game looked likely to continue Capcoms range 


of hits. Players fight 
magic and might with a great range of 
characters and new scenes. 

The new "B" Board conversion for our 
existing system was X-Men vs Streetfighter. 
This exclusive game is due for release at the 
end of this month. 

A total of 17 X-Men and Streetfighter 
characters battle it out in uncanny tag battles 
with 2 vs2 fights as wellas duals and combined 


| attacks and rescue attacks. Players can pair 
_ off any characters they like, devise new 


strategies for attack and defence and really 
get stuck in. 
The new CP3 System with CD ROM 


| drive willbe sold as a complete system for the 


first two games and from then on operators 
will be able to buy either the full hardware 
system or an upgrade kit consisting of anew 
CD dick and security module when a new 
game comes out (see separate article on page 
oo): 


ata Easts new basketball 
game; Air Walkers 
utilised three buttons and 
polygon graphics and had 
some nice features while 
| Stadium Hero 96 was the only 
new baseball game at the 
show. 


Wf aleco's Super GT 24 Hour 

twin driver uses the 
Sega CG2 System (the same 
as the new Sega driver 


Wy 


Touring Car and Sega Rally) under license. It 
is a Daytona style race with three player view 
options and a two way gear shift. 

Gratia a pcb conversion 3 button 
horizontal air combat game had a big 
following with some excellent 3D graphics 
and three option buttons. 


LZ onami was another company that 
LS surprised a number of people with a 
very large stand and previews of a new 
hardware system more advanced than 
Sega's new CG3 System. PF 543 was 
previewed in this new system and 

this fighting game certainly 

looked very good. 

Solar Assault aspace 
combat 50" game and 
Winding Heat were also on 
the stand however the 
game that got everyones 
attention was GTI Club a 
50" driver approximately 
70% complete with mini 
cars racing on three 


es 2 
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different circuits. 


Players have a choice of four 
different mini cars and anovel addition was 
the incorporation of a hand brake. 

Speed Up the long talked about new 
twin driver from Gaelco was also present at 
the show. This driver has all the right features 
plus a novel "elimination" feature whereby 
players keep racing until they are the last car 
in the race and they are then eliminated. 
Certainly a feature that concentrates players 


attention. 


XT amco's stand feature: Tokyo Wars in both 
4 N50" and 29" twin witha link feature of up 


to four players. The 50" 
model boasts a feature 
where the players seat 
recoils with each shot 
and provides an exciting 
feel as tanks battle it out 
on a choice of two 
different fields. 

Aqua Jet a new jet rider 
standup water bike unit 


Oy 


Both Alpine Surfer and Propcycle 
were also on the stand as was a 
new pcb quiz type game called 
Dancing Eyes that is more suited 
to the Japanese market. 


C egaasusualhadalargestand 
J with some great product. 

Virtua Fighter 3 in completed 
form was the main attraction. 
Superb graphics on a range of 
50", 40" and standard size 
cabinets gave players ample 
opportunity to try this game 
before they sampled the other 
fighting games that again took 
prominence at the show. 
Utilising the new CG3 System 
Virtua Fighter 3 willbe somewhat 
more expensive than earlier 
versions and it will be interesting 
to see if the return on investment 
is achieved. While 
following the same trend 
as the earlier versions of 
this game Sega have 
added a fourth baton to 
give the player a new 
"escape" option. 

Wave Runner asit down 
linkable jetski bike was a 
big attraction in 


incorporating Namco's 
Super: System 22 
graphic generator 
gave this wae 
gamethebest _ J ew 
graphics of fa — sed 
the water 
bikes. The | 


controls were 1S * a0): 
very realistic | cabinet. 
and this unit Great 
was my pick } graphics 
of the water and sound 
bikes at the with a 
show. choice of 


two tracks 
and two 
different 
player views 
and linking 
capability for 
up to four 
players made this 
a popular piece. 
Touring Car Sega's latest twin 
driver features competition between Opel, 


Alpine 
Racer 2 thelong 
awaited link 
version for 
Alpine Racer 1 
gives a new choice 
of tracks as well as the 
ability to upgrade the 
original version. The new 
technical course was particularly 
demanding. 
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Alfa, Toyota and 
Mercedes as players r 
race their favourite ¢ te 
car around the track. ete 
Available as either a 
29" twin or a39" delux 
this game drove well pene a 
and had some nice og , 
features as well as 
eight player link 
capacity. 

It was also 
announced at the © 
show that the long = oe 
awaited Daytona 2 Se 
utilising the new 
CG3_ technology 
would 


now be released earlier than 
anticipated in December this 
year. 

Super Giant Slalom a 50" 
slalom ski game with three 
courses and a nice player 
perspective change button in 

ro the ski handle was a clear 
challenge by Sega to the 
success of Namco's Alpine 
™ Racer. 

Shienryu anew air combat pcb 
game and the new pinball 


an. d: or Bier Ph 09 525-0200 Mobile 021 622. 319 Fax 09 920-0250 | 
Robert oes Ph 07 346-3783 Mobile 025 946-724 Pg 0508 888-777 Fax 07 346- 3784 | 
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Independence Day complete the Sega stand. 


NK's new dual resolution 
50" cabinet incorporating a 
twin bench seat was on their 
stand with a range of new Neo \ 
Geo games. Although King of 
_ Fighters 96 has been out 
| forsome time the game 
| has proven to be very 
popular and was there 
_ with the new fighting [= 
_ game Super Tag Battle, | 
| a new soccer game | 
| Football Championship — 
andanewhorseracing | 
game Stakes Winner 2. 
| A four player 
_ fighting game that will 
| require an additional 
| pcb to be added to the 
standard one-slotkit was not 100% 
__ complete and was not named but was shown 
| to give customers an idea of new innovations 
coming onthe system. Thenew 64k simulator 
hardware is expected to be available next 
year. 


laito have been very quiet lately but had 
a strong stand at this years show. 


Taito'snew FX1 System. This 3 button polygon 
graphics game looked as good as any of the 


release for the F3 System giving players 30 

stages and 560 rounds as well as the 

opportunity to choose different characters. 
Side By Side was probably the best 


| TOYOTA 
NISSAN 


a choice of eight cars and four 
courses with four link 
capacity. A view button/ | 
two way shifter and rear _| 
vision mirror give this 

. game a lot of impact. 


'ecmo put the 

finishing touch 
_ to another CG2 system 
game called Dead or 
Alive. This 3 button | 
fighting game was 
good amongst a 
number of good | 
games. | 


ideo Systems 

new 3 on 3 Dunk 
Basketball 4 player pcb | 
“had some nice play features 
but with the largenumber of basketball 

games on the market operators certainly have | 
some great choice in this area. 


The rest of the show consisted of a 


_ number of redemption pieces and a huge | 


number of photograph and novelty pieces. 
The Japanese market has been slow and | 


_ certainly this was reflected when brochures | 


Fighters Impact is the first game on | 


for new Sega games being sold at the show 
could only be picked up from the counter if 


| you had acquired a coupon from one of the 


other fighters. Puzzle Bobble 3 was the latest | 


twin driver available atJamma giving players | 


sales people. A coupon it was not that easy to | 
obtain. 

It will be interesting to see what new | 
product comes through from the USA show | 
that will be previewed in next months 
magazine. 
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Hickman group - willhave on show what 
it believes is a cost effective answer for those 
who wanta genuine indoor thrillride, though 
it points out that the product is equally 
effective outdoors. The company's monorail 
gravity ride, unveiled earlier in the year, sees 
the customer strapped face down and 
horizontally onto a pod in a position not 
dissimilar to that of a hang glider. The pod is 
connected to a rail which can vary in length 
between 70 metres and 1,000 metres, and 
"flies" around the track at up to 13 metres per 
second. 


AK INTERNATIONAL 


irst time exhibitor Skytrak - part of DCF © 


NEO GEO 50" 

& ompatible with JAMMA standard 

games. 

The monitor side of the machine can switch 

frequencies automatically, making manual 

switch unnecessary. Games can be enjoyed 

easily. 

Specifications of big screen MVS NEO 50 II" 

e Power supply - AC100V-240V 

e Power consumption - Changeable 

e Standard installation dimensions - 
width 1,146 x depth 2,000-3,200 
adjustable x height 1,900 

e Gross weight - 300kg 

Units are distributedin gyregrrga 

New Zealand — 

exclusively by Coin 

Cascade Ltd and are 

now in stock. 


ictured in anew Thomson 82 two seater 

motion theatre. Already over 100pcshave 
sold worldwide. Players havea choice of four 
different 5-8 minute rides and currently three 
different discs are available giving operators 
the choice of over 12 experiences. These units 
are distributed exclusively in New Zealand 
by Coin Cascade Ltd. 


Wey? VAST LALIT yY 


Netcare 


Zur n exclusive distribution 


VE 


iT 
A recent Australian case has confirmed in 
the Australian market that video games, 
just like any other products in which copyright 
subsists, cannot be imported into the market 
without the consent of the copyright owner. 

This has always been the case in the 
NZ market with earlier case law confirming 
this fact and the recent new NZ Copyright 
Act establishing this case law into statute. 

In our market video games, just like 
any other productin which copyright subsists 
cannot be imported and _ operated 
commercially in NZ without the consent of 
the copyright owner. 

Coin Cascade has _ recently 
renegotiated exclusive distribution contracts 
with Capcom (all products from SF vs X- 
Men), SNK (all products), Williams, Bally, 
Midway (all products), Taito, Jaleco, Konami, 
Data East, Thompson, Virtuality, Namco and 
Sega (on a product by product basis) and 
operators and importers are advised to check 
the status of any potential imports before 
they commit to these as it is standard policy 
to enforce all contracts against parallel or 
copy product. This copyright relates to both 
new and second had goods for the period of 
the exclusive contract. 

Lists of exclusive products can be 
obtained from our 0800 number or from Coin 
Cascade. 

Full finance, sales @ 
support, written warranty, | 
partsand sparesareavailable | 
for all exclusive products as | 
well as free advertising in | 
our monthly magazine 
to support the 
resale of 
these 
products. 
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okyo Joypolis is the current toast of Sega. 
The $NZ600 million theme park opened 
its doors for the first time in July. 

Four themed zones on three floors 
comprise the 10,000sqm facility which itself 
is housed in the Decks Tokyo Beach in the 
Coastal Subcentral area. First Impressions, 
Sports, Mysterious and Casino & Cafe each 
contain their own attractions which have been 
designed to fit in with the theme of the area. 

Of the 11 major attractions in Tokyo 
Joypolis, all but two have been specially 
developed and the park opening was 
effectively a world premier of no less than 
nine rides. 

Several tailored admission prices offer 
a choice of how ride-intensive a customer 
wishes their visit to be. The maximum fee of 
$NZ47+ will buy approximately $NZ47’s 
worth of attractions, attraction fees of up to 
$NZ10 for adrenaline seekers who run out of 
credits and, in keeping with Sega’s policy of 
height restriction concessions, children under 
six get in free. 

Bestial Sega stalwarts Sonic and Tails 
feature highly in the themed shop located 
strategically near the exit, but offering more 
immediate excitement on the First 
Impressions level is Time Fall. 


: 


dedicated pieces. 


In October we will 
release the following new 
' products 
Street Fighter vs X-Men - 
, CapcomB Board conversion 
‘ Wave Shark - Konami Jet Ski 
game 
Virtua Fighter 3 - Sega 

dedicated unit 
‘ Gaelco Speed Up Driver - twin 
\ driver 
\ Alpine Surfer - Namco 

Super GT 24 Hours - Jaleco twin 
\ driver 

‘W SNK 50” Dual Resolution cabinets 
"Side By Side - Taito twin drivers 
Two new Neo Geo titles 
all games are covered in NZ by an 
exclusive distribution contract. 


\ 
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New games available ex stock 
Twin Rally - Sega 

Daytona Twin - Sega 

Neo Geo Metal Slug 

Neo Geo King of Fighters 96 
Neo Geo Turf Master Golf 

Neo Geo Magical Drop 2 


he Japanese Jamma Show is fully 

previewed on pages 6-11 of this months 
magazine. In a nut shell the dedicated pieces 
are getting bigger and more expensive but 
there is no clear “new step” in product 
development that leads the way. The “group” 
has caught up to Sega and Namco and seems 
now to be taking the lead in new product 
development. Logic boards have certainly 
taken a new lease of life with many people 
getting a far better return on investment from 
these new units than on any of the large new 


With news that Microsoft is committed 
to a new format standard system for our 
industry it may mean that new blood will lead 
the way into the 21st century. 

AUCKLAND 
Oe new 0900 TIMEOUT sales number is 
up and running although Bevin will be 
away at the AMOA Show in early October the 
rest of the sales staff will be happy to assist you 
with any enquiries you may have. 
uesday September 3rd is a day that all 
New Zealand rugby fans will remember 
for some time to come, a day that thousands of 
Aucklanders turned out to cheer their All 
Black heroes home in a special ticker tape 
parade up Queen Street culminating in a 
reception at the Aotea Centre. 

It was the kind of crowd support that 
rugby teams of other nations can only dream 
about - thousands of people crowding Queen 
Street to get a close glimpse of their idols, a 
shouted “Good on yer Hartie!!” to the team 
coach John Hart, a quick 
autograph from 
Sean Fitzpatrick 
the victorious All 
Black Captain. 
Scenes like these 
were repeated 
constantly for the 60 
odd minutes it took 
the procession to inch 
from downtown to the 
Aotea Centre. 

Explosions of ticker 
tape hit the streets in advance 
of the arriving heroes, black 
and white streamers, some 
badly aimed, shot out from all 
sides including from the top 
of buildings where office staff 


and executives alike 
crowed precarious 
perches to get a glimpse 
of the homecoming 
heroes. Small children 
atop their father’s 
, shoulders waved flags, 
= = ' clapped and cheered. 

SS \ " The NZ _ Herald 
————, reported that one youngster in 
the crowd - 3 year old Jayden 
ty, ‘ Buckhoit whose family had 
' traveled all the way from 


= y Wanganui to see the parade 
Z4, \ knew the name of every player 
FZ ‘I 


on the tour! 
The proud symbols of the sport 
\ were there for all to see - a 
monstrous All Black jersey 


suspended outside the International 
- \" Rugby Hall of Fame and a giant rugby 
| 


all borne at the head of the procession of 
Ford utes bearing the victorious incomparables 
through the throngs. The outsized All Black 
jersey bore more than the silver fern on its 
breast. A jumper load of balloons - 6000 in all 
- was dumped on the heads of Captain Sean 
Fitzpatrick and winning Coach John Hart. 

By way of a thank you to the crowd of 
supporters who assembled in Aotea Square, 
each team member kicked or lobbed an 
autographed rugby ball into the crowd. Those 
worried about the kicking ability of Andrew 
Mehrtens were not disappointed, but were 
left wondering why he didn’t kick like this in 
the last test when it counted. 

The outpouring of public joy over the 
history making All Black tour of South Africa 
gives added proof, if any were needed, that 
Rugby Union is this nations game. 

Beating the Springboks on their home 
turf is the pinnacle for any rugby team, player 
or supporter of any nation and our boys did 
it!! 


—— 


Our heart felt congratulations to Sean 
Fitzpatrick and the Incomparable All Blacks 
of 1996 for giving us pride in what we do best 
- playing the best entertaining game in the 
world. 
pee Leisure offers a warm welcome 

to the latest addition to it’s staff, namely 


Jeanette Evans who now occupies the position 
of Administration Assistant, occasionally 
answering the phone when required. Young 
Jenas she is known, lives locally in Papatoetoe 
with her partner Dave who drives a Falcon 
(good choice of vehicle eh!). Jen has 2 cats 
Crown and Lager, and enjoys drinking lots, I 
mean to say playing squash and spending 
Dave’s hard earned money. Having come from 
the banking industry, Jen is in the enviable 
position of knowing just how many beers 
Dave’s money will stretch too!! When you 
next ring TimeOut, remember to give Jen a 
warm welcome when introducing yourself. 
he Harrahs Sky Tower is now 262 metres 
(860 feet) above ground level as the last of 
the intermediary floors are poured, enabling 
construction of the mast section to begin soon. 
Tower opening is still on target for mid 1997 
when it will become the 6th tallest tower in the 
world, towering over the likes of the Sydney 
Centrepoint Tower and the Eiffel Tower in 
Paris. 
lanet Cue is anew Games Centre that has 
recently opened in Manurewa. Offering 
the first 6-link Daytona in South Auckland, 
Planet Cue also offers a range of Video Games 
as well as Dedicateds like Manx TT and Sega 
Rally Championship. Owner operator Mr 
Percy Andrews reports the centre has been flat 
out during the school holidays and particularly 
Sundays when youngsters from the local 
church practice the combos learnt that morning 
in Sunday School. 
TCGamesArena & 
is another 
games centre that / 
has recently 
opened in South 
Auckland. Those 


Yi \. range ofthe latest fighting 
i gh eames. Opening on 
Monday 16th September 
just in time for the school 
holidays has everyone 
hoping the centre gets off 
’ toa good start. 
=< HAMILTON 
= | \ C ue Sports Hamilton 
= Ss; officially opened its 
doors on 10th September with 
tj ‘ over 100 invited guests. This 
Uy \ location contains the latest in 


ZZ \ Quantum Pool tables and also 
GZ) \ an array of various driving 
\\ games pinballs etc. Cue Sports is 
vi" - fully licensed and is aiming at the 
i student market. Best of luck in their 
new venture. 
TAURANGA 
iW he Tauranga Multi Cinema 
\\ expansion officially opened its 
| doors this months with the addition of the 
sixth cinema. Best of luck to Paul and Ann 
Desmond who have done a brilliant job. This 
location also contains some of the latest 
entertainment equipment including drivers 
Alpine Racer / Lucky Carnival. 
WELLINGTON 
ong time worker at Spacetec Coin Hugh 
Ramsy recently handed in his notice to us 
at head office. Hugh has been managing 
Spactec’s Shops since sometime in 1991, he 
started off as a part time worker and soon 
become noticed as good manager material 
and was promoted to run the Wizards in 
Manners street Wellington, he then went on to 
run the first TimeOut centre in the Wellington 
city and the existing Manner’s Street shop 
which was turned into a TimeOut in 1994. In 


< 


———— 


that remember his time with this company he has done a good 

Hollywoods ee job and was always good with customers. 

Otahuhu will be “4 See — Hugh has left to try his luck living in Napier. 

astounded atwhatowner LL We wish him well and hope the future is as 
si i ESS — 

operator Mike Ball has SSS good as the past. 

achieved in just 10 days - = 


new carpet, lighting, signage 
and the first 8-link Daytona in Wh 
South Auckland share floor | 
space with Sega Rally 
Championship, Manx TT and a ; 


i iets Lower Hutt has recently received 
a record amount of free games evening 
bookings. Word is certainly getting around 
Wellington and the work never seems to stop 
for the staff out at TimeOut Lower Hutt and 


WWE CUZ 


Centre City Plaza. School and Sports Teams 
seem to be very interested in these evening’s 
and this is good advertising for TimeOut in 
the community. A lot of the bookings seem to 
be coming from the schools involved in the 
Hutt Valley Flag Football Tournament, which 
was held a month ago at Te Fiti Park Lower 
Hutt which TimeOut, Laser Force and the NZ 
Police sponsored. 


CHRISTCHURCH 
elcome to a new TimeOut store at the 
South Islands biggest shopping mall 
Riccarton Mall. The store opened over the first 
week of the school holidays and although 
cursed by good weather the new crew headed 
by Jason had a busy time of it. 


QUEENSTOWN 
N ews of anew arcade in Queenstown and 
a number of new locations operated by 
Dr Bobs in and around the city. 


DUNEDIN 
hen is a kiddie ride not a kiddie ride. It 
would appear under NZ law that this 

occurs when the ride can accommodate three 
children. Once this occurs the ride must be 
licensed and will need a number of special 
additions including a braking system and a 
full time operator. However if the same ride 
has only provision for two people then there 
are no_ problems. Combine 
this with a new 
warehouse and a 
weeks moving and 

it becomes clear 
why Trevor | 
decides to take his 
annual holidays 
during September. 
Merv Wilson (Video 
Tech) advises that this 
situation is now all under i 
control for the rides they 
import although other brands 
with the capacity to fondle 
more thantwochildrenmay find © 
themselves in hot water. 
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new 50,000sq.ft., participatory and interactive 

motor sports-themed attraction was launched 
in July at the Daytona International Speedway in 
California. 

Daytona USA will be operated by 
International Speedway Corporation but the overall 
concept was generated by David Exline, head of 
Exline Design Services. and 
executive art director for the project. 

Work began in 1993 on over 
20 exhibits and attractions at 
Daytona USA, taking two and ahalf 
years to complete. 

Exline worked with Rouse / 
Wyatt Associates of Cincinnati, 
Ohio to develop the detailed design 


| . | ie Wi 


illiams Bally / Midway shipped its War Gods 

3D fighting game - originally shown at 
ACME ’96 in Orlando - during the third week of 
September, a company spokesman said. The game 
will feature new game play and fatalities not seen 
in the original offering, media relations manager 
Pat Fitzgerald said. “It’s testing really well,” he 
added. This revised release date has pushed back 
plans for the home version debut of the game. 
“There will not be a home game this Christmas,” 


| USA PR T COMPLETED 


of the attractions. These include Daytona Time | 
Trials - eight interactive work stations where guests 


set up their own computer version of a race car, 
then get a read-out of how their car performed ina 
one-lap test around Daytona International 
Speedway, The Technology of Speed and The 
Daytona 500 - a large screen format that provides 
an insider’s view. 

Exline told us: “I was 
pleased to have the opportunity to 
work withthe people at Daytona 
International Speedway. Daytona 
is the heartbeat of the NASCAR 
racing circuit and is known in the 
| ranks of motor sports as the world 
centre of racing.” 


Fitzgerald said. “The earliest we’ll see it is late 
spring, maybe later.” 

In other company news, recent 
restructuring in the pinball division has reduced 
the number of design teams from eight to six. This 
will likely result in few pin game releases from 
Williams and Bally, which have collectively put out 
eight games annually. “Just the math alone will 
have some effect on the number of games,” 
Fitzgerald noted. “There’s not a set number. We 
will see what tests well.” 


TOLL FREE SERVICE 


In recognising the importanance of your enquiry and the need for a clear and logica answer, the 
TimeOut Group offers you yet another way to take advantage of our comprehensive range of products 
and services which include: 

e PCB Conversion Games Dedicated Simulators ¢ Neo Geo Motherboards & Cartridges © Pinballs 
° Redemption Pieces * Complete Cabinets - 25", 38" and 50" ¢ A comprehensive range of toys 
e A comprehensive range of spare parts * Repair /Service Department 
e AGC Finance to approved customers 


TOLL FREE 0800 84-63-68 (TIMEOUT) 


You can now call Free of Charge from anywhere in New Zealand and speak directly to a Sales person 
about any of the products or services offered by TimeOut Leisure, Magenta Coin, Spacetec Coin or 
Coin Cascade by simply dialling: 


0800 84-63-68 (TIMEOUT) 


This new service is now available Monday to Friday during normal business hours. 
for all your Coin Op requirements. 


Customers can use our new 0800 number or contact their local agents for all products and services 
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homson Entertainment’s Venturer S2 two- 


seat coin-op simulators have been 
installed in two Timezone arcades in 
Melbourne, Australia, with more planned for 
the near future. 

The first two units are at the Bourke 
and Swanson St arcades in the heart of 
Melbourne; three more units will be installed 
at popular suburban locations with six more 
destined for other Timezone locations in New 
South Wales. There are about 60 Timezone 
arcades throughout Australia. 

The Venturer S2s were supplied by 
Thrillseekers Australia Pty., Ltd., Thomson’s 
Australian and New Zealand distributor. 


i not every day you can see a habitat 
where tigers and their handlers peacefully 
co-exist in a jungle setting. Tie that into the 
opening night function of an amusement trade 
expo and you have a truly memorable 
experience. 

That’s just what organisers of 
Australasia’s Amusement Expo hope for by 
starting the show’s activities at Dreamworld’s 
Tiger Island. 

Dining at the foot of an Indian Temple 
with Bengal tigers in the background is only 
one of the attractions for the evening. A variety 
of thrill rides will also be available. 


$2 COMES TO TIMEZONE 


Thomson says it has sold nearly 100 Venturer 
S2s around the world, from Spain to the 
Middle East. 

Venturer S2 customers can choose 
from five rides: Volcano Mine Ride, the latest 
computer graphics spectacular; Pepsi Max 
The Big One and. Yamaha Nightrider and 
Smash Factory, two special effects sensations. 

In other company news, Thomson and 
Intamin AG of Switzerland are collaborating 
onanew motion theatre project slated to open 
in Brazil at the end of this year. 

The 36-seat theatre, which is under 
construction at the GU GU Park entertainment 
centre in Sao Paulo, will feature Intamin 
motion bases and a selection of Thomson ride 
experiences. Construction utilises a 
configuration of nine of Intamin’s four-seat 
Maxi Motion, six-axis simulator units. 

Said Chris Chaddock, sales and 
marketing director for Thomson, “Intamin 
has rightly earned a reputation for the quality 
of its engineering and reliability and operator 
friendliness, while we have invested heavily 
in our ride library in recent years and will 
continue to do so.” 

Added Intamin executive vice 
president Patrick Spieldiener, “Weare pleased 
to have the opportunity to work closely with 
another partner in the field of simulation.” 


AKES WALK ON THE WILD SIDE 


Show dates are November 5-9 at the 
Royal Pines Resort on Queensland’s Gold 
Coast. For more information, call 61-7-3841- 
1021; fax 61-7-3841-1332. 
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This product is marketed in NZ under an exclusive distribution licence held by Coin,Cascade Ltd. 
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in addition to basic movernents powered up special moves and 


brain burning action are sure to seize players and their wailets! | 


With the balance adjustment function. beginrmers to advanced 
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teams for the ultimate in action enjoyment! 
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NAMCO'S DRIVING 


PHILOSOPHY 


hatever the chosen criterion Namco is one, 
if not the major, force in the modern world 

amusement industry. Namco products continue 
to dominate the income 
charts throughout the world 
- with products such as 
Alpine Racer, Time Crisis, 
Prop Cycle and Alpine Surfer 
giving a new dimension to 
the industry. Add to this the 
company’s status as the ® 
world’s biggest retailer of § 
amusement facilities, with 
approximately 900 units 
worldwide, and you get 
some kind of measure of the Japanese-based 
multi-national. Ina rare interview with Chairman 
and Chief Executive Officer Masaya Nakamura, 
EuroSlot looks at the philosophy and approach 
which drives the ¥150 billion turnover Namco 
phenonmenon. 

: What is your business philosophy and how has 

it influenced the development of Namco? 

: My principle is one of individualism. If 

you devote yourself to a principle or an aim 
in life, no matter how much effort it takes to 
achieve it, it will not be painful. There’s a Japanese 
proverb which sums this up: “If you feel the 
snow on your hat is your own, it will not be 
heavy.” Similarly, Confucius, the ancient Chinese 
philosopher, wrote: “To be fond of knowledge, is 
better than simply acquiring it, and to take delight 
in it is far better than simply being fond of it.” 
This is the motto by which I live my personal and 
business life and one which I frequently draw 
inspiration from. 

: What was your first business venture in the 

amusement industry? 

: [started Namco over 40 years ago in 1955, 

with modest capital of ¥300,000 and with 
just three employees. My first purchase was two 
second hand kiddie rides which I reconditioned, 
repainted and installed on the roof ofa Yokohama 
department store. Because my customers were 
children, I developed different ways in which 
they could enjoy what was being provided. For 


“dion one of these enhancements included the 
addition of “goldfish scooping” which is a 
traditional Japanese fairground game.So you can 
see that even from the earliest 
stage I was attempting to 
maximise the level of 
entertainment derived from 
amusements. 
: What experiences from 
the early days have 
influenced Namco’s success? 
: AsI mentioned earlier, 
my fundamental 
philosophy is based on the 
~ relationship between 
knowing, liking and therefore enjoying. This has 
been part of me for an extremely long time. But it 
is also important to maintain what I term a 
“venture spirit”. In the earliest days of the 
business, the banks couldn’t share my vision and 
were reluctant to provide the funds necessary for 
expansion. But we resolved to be patient and 
explore other ways of raising the capital. I think 
the very important experience gained 40 years 
ago has helped make our success of today. 
: What aspects of the business give you most 
enjoyment? 
: [hope it’s not imprudent if I say that the 
pleasure I gain from business is similar to 
that from playing games such as tennis, golf, 
mahjongg and cards. In all of them you are 
required to make decisions, think out tactics and 
attempt to get the best results. Clearly in business 
the end result is profit. 
: Can you explain your amusement to 
entertainment philosophy? 
: The physical act of putting coins in a 
machine and gaining enjoyment comes 
under the term amusement. If, however, you add 
an audience to this relationship, this becomes 
entertainment. 
: Where do you get your inspiration 
from? 
: I find that the most creative parts of the 
day are what I term the midnight hours. I 
usually go to bed at 8pm, I wake up at 11pm 


and then spend about three hours working and 
thinking about the business. I then get some 
sleep, wake at 4am, go for a walk, get some 
more sleep and start the day at about 8am. It’s 
really a question of making best use of my most 


| creative time. “ 


: You have a reputation for being a philosophical 
person. What great thinkers do you admire? 

: I believe that the Dutch historian Johan 
Huizinga was a great benefactor of the 


| amusementindustry ashe gave usa philosophical 


backbone and a justification for the business. 
Charlie Chaplin was a great entertainer who had 
an ability to appeal and communicate with amass 
audience. He recognised the honest simplicity 
and tenderness of mankind. On occasions I can be 
aggressive when trying to persuade others of my 
opinion, so his approach of being gentle but 
compelling is impressive for me. 

: Can you name your all time favourite arcade 

game developed by Namco? 

: Galaxian is certainly memorable. At the 

time it was launched the appeal of Space 
Invaders had disappeared and some observers 
felt that it was the end of video games. Galaxian 
proved them wrong. More recently Alpine Racer 
has to be near the top, with 10,000 units sold all 
over the world. We heard that when Steven 
Spielberg visited the Sega Arcade onseeing Alpine 
Racer he commented: “This game is the most 
interesting.” 

: What do you perceive to be the main threats to 

the prosperity of the amusement industry? 

: Technology is moving so rapidly that there 

is a danger that the industry’s only concern 
is for high tech. But our business is about human 


-beings, and high tech on its own misses the point. 


We have to recognise the value and need for 
“high touch” equipment. I am also concerned 
that young people may be devoting themselves 
too much to a world of screen illusion. This is 
critical for mankind and we as an industry must 


be aware of the moral framework in which we 


conduct business. 

: What are the secrets of 

running suchasuccessful 
business which employs over ~~ 
10,000 people worldwide? 

: It’s important that all 

employees at every 
level share the same 
corporate philosophy. I 
believe that it is the 
responsibility of the Chief 


Executive to motivate employees to understand. 
Our corporate philosophy comprises the 
following three points: firstly that “To play is 
human”; secondly that “The 21st century will be 
an era of spirituality”; and thirdly that “Greater 
added values are attained as industry advances 
to a higher level of industrialisation.” All of these 
points are underpinned by the “Amusement to 
Entertainment” philosophy. 


: How do players across the 
world differ? 


: Using the basic principle of “To play is 
human” they are fundamentally the same. 
However, the price of play is very different in 
each country. This is an issue for operators who 
need to have confidence in the service they are 
providing. 
: How do you see the link with Sony 
developing? 
:I would like to answer that from anindustry 
perspective. When Nintendo released the 
Family Computer it offered the potential for us to 
use our software in the home market. However, 
Nintendo became so strong that we were faced 
with a monopoly situation. Monopolies are not 
healthy and that’s why we co-operated with Sega 
when they released their hardware to the market. 
As three companies are better than two to achieve 
healthy competition we also reacted positively to 
Sony Computer Entertainment when they joined 
the market. In addition, SCE hardware was 
excellent and complemented our 3D graphics. 
: What corporation outside of the amusement 
industry do you admire? 
: There are anumber of business leaders that 
I find interesting. For example Mr lida, 
President of SECOM, established a great company 
linking the system of “Safe and Assured” with 
business. Hattori-Seiko also has an interesting 
business approach. However, in overall terms I 
believe that the three key issues are a company’s 
management philosophy, the company policy 
and the need for a charismatic company leader. 
: Finally, what are your ambitions for Namco? 
Onn you envisage the company celebrating its 
100th birthday? 
: It’s impossible for me to 
look ahead to the 100th 
birthday, but I want to witness 
Namco’s 50th, which I believe 
willrepresent a major landmark 
in the history of this company. 
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International trade fair for amusement and vending machines 
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ReuterstraBe 159 

D - 53113 Bonn 

Tel +49 (0)2 28 - 22 06 73 
Fax +49 (0)2 28 - 22 29 16 
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SPEED UP 
the latest 3D 


CGI car race 
by GAELCO 


4 players 
simultaneous 


This product is marketed in NZ under an ‘SINGLE 


exclusive distribution licence held by MONITOR 


Coin Cascade Ltd. 28 inch projectorx| 


DIMENSIONS W80xD180xH175cm 

WN 
MONITOR 
DIMENSIONS , W170xD 180xH175cm 
DLX available 


GAELCO S.A. 

Escipion, 9 - 11 

08023 Barcelona - Spain 

Tel.: 417 36 26 Fox: 417 28 02 


SPEED UP ond . _ elements 
are property of Gaelco S.A. ©5296. 
All Rights Reserved. 28 
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0. Capcom "D&D" 


CONVERSION 
GAMES 

Capcom "SF Alpha 2" 
Midway "NBA Hang Time" 
Capcom "SF Alpha" 
Fabteck "Raiden IJ DX" 
SNK "Metal Slug" 
SNK "King of Fighters 96" 
Namco "Tekken 2" 
Taito "Puzzle Bobble 2" 
SNK "Puzzle Bobble" 
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TIME OUT NEW ZEALAND 


DEDICATED 
GAMES 
Sega "Sega Rally" 
Sega "Virtua Cop 2" 
Sega "Gunblade" 
Namco "Time Crisis" 
Sega "Daytona" 
Namco "Cyber Cycles" 
Sega "VirtuaOn" 
Namco "Alpine Racer" 
Namco "Point Blank" 
Namco "Ace Driver" 


PINBALLS 
Williams "Scared Stiff" 
Williams "Arabian Nights" 
Sega "Twister" 

Gottlieb "Barbwire" 
Sega "Apollo 13" 
Bally "Theatre of Magic" 


eo ES Se 


Family Leisure Centres 


MS 3» 
CONVERSION GAMES 
Namco "Point Blank" 
Sega "Last Bronx" 
Sega "Die Hard" 
Sega "Decathlete 
Midway " NBA Hang Time" 
Taito "Raystorm" 
Sega "Virtua Striker" 
Capcom "SF Zero 2" 
SNK "Metal Slug" 
Namco "Tekken 2" 
DEDICATED GAMES 
Taito "Side By Side" 
Konami "Jet Wave" 
Sega "Gunblade" 
Namco "Prop Cycle" 
Konami "Crypt Killer" 
Sega "Virtua Cop 2" 
Namco "Time Crisis" 
Sega "Daytona USA" 
Sega "Rally Champ" 
Namco "Alpine Racer" 
PINBALLS 
Williams "Arabian Knights" 
Bally "Attack from Mars" 
Williams "Johnny Mnemonic" 
Bally "Safe Cracker" 
Williams "Congo" 
Bally "Who Dunnit" 
Bally "Indy 500" 
Bally "Theatre of Magic" 
Bally "No Fear” 
Williams "Jackbot" 
PRIZE REDEMPTION 
Jaleco "Spider Stompin" AK 
LAI "Tickee Tickats" 
LAI "Stadium Basketball" 
ICE "Cyclone" 
LAI "Mouse Attack" 
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PLAYMETER 


DEDICATED GAMES 


POINTS 


Midway "Cruisin' USA" 1284 
Sega "Daytona USA" 1425 
Namco "Cyber Cycles" 493 
Namco "Alpine Racer" 515 
Namco "Time Crisis" 283 
Sega "Outrunners" 1556 
Sega "Indy 500 Twin" 229 
Sega "Sega Rally" 479 
Sega "Manx TT" 250 
Midway "NBA Hang Time" 145 
CONVERSION GAMES 
Taito "Bust-A-Move Again" 278 
Atari "Area 51" 501 
Merit "Megatouch IV" 219 
Incred. Tech "Golden Tee 3D Golf" 435 
Namco "Tekken 2" 600 
SNK "Metal Slug" 150 
Worldwide "Pang 3" 39 
Namco "Soul Edge II" 39 
Fabtek "Viper Phase 1" 229 
Merit "Megatouch" 528 
PINBALLS 
Bally "Attack From Mars" 267 
Bally "Addams Family" 2849 
Williams "Arabian Nights" : 40 
Bally "Theatre of Magic" 769 
Williams "Safe Cracker" 61 
Sega "Twister" 62 
Bally "World Cup Soccer" 924 
Williams "Star Trek TNG" 1461 
Capcom "Pinball Magic" 139 
Williams "Congo" 66 
REDEMPTION 
Challenger "Snack Attacker" wa —= 
Planet Earth "Dinoworld" ne 


D.East "The Mask" 
Coastal "Jungle Jive" 
Seidel "Goin! Rollin" 
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CONVERSION 
GAMES 
SNK "King of Fighters 96" 1 
Namco "Quiz My Angel" = 2 
Sega "Last Bronx" 3 
Taito "Raystorm" 4, 
Sega "Die Hard Arcade" 5. 
Sega "Virtua Fighter 2" 6 
Sega "Decathlete" 7 
Capcom "SF Alpha 2" 8 
Namco "Tekken 2" 9. 
0. Sega "Virtua Striker" a 


GAMES 


Namco "Alpine Surfer" 
Taito "Side By Side" 
Namco "Prop Cycle" 
Sega "Gunblade" 
Namco "Ace Driver" 
Sega "Virtua On" 
Sega "Virtua Cop 2" 
Namco "Time Crisis" 
Namco "Rave Racer" 

0. Sega "Sega Rally Champ" 


1. Midway "Cruisin' USA" 

2. Sega "Daytona USA" 

3. Taito "Bust-A-Move Again" 
4. Namco "Cyber Cycles" 

5. Namco "Alpine Racer" 

6. Namco "Time Crisis" 

7. gwatari wared Ol, 

8. Merit "Megatouch IV" 

9. Incred.Tech "Golden Tee 3D Golf" 
10. Sega "Outrunners" 

11. Bally "Attack from Mars" 
12. Namco "Tekken 2" 


13. SNK"Metal Slug" 

14. Sega "Indy 500 Twin" 

15. Sega "Sega Rally" 

16. Bally "The Addams Family" 
17. Sega "Manx TT" 

18. Midway "NBA Hang Time" 
19. Dynamo "Solitaire Challenge" 
20. Sega "Virtua Cop 2" 

21. Williams "Arabian Nights" 
22. Namco "Ridge Racer 2" 

23. Worldwide "Pang 3" 

24. Namco "Soul Edge 2" 

25. Fabtek "Viper Phase 1" 

26. Bally "Theatre of Magic" 

27. Merit "Megatouch" 

28. Namco "Lucky & Wild" 
Midway "Killer Instinct 2" 
Capcom "D&D Shadow ..." 


AMERICAN TOP GO 
VIDEO & PINBALL 


e 
33. 
34. 
35. 
36. 
37. 
38. 
39. 
40. 
41. 
42. 
43. 
44, 
45. 
46. 
47. 
48. 
49. 
50. 
51. 
52. 
53. 
54, 
55. 
56. 
57. 
58. 
59. 
60. 


JAPANESE GAME MACHINE 


DEDICATED 


PINBALLS 
Williams "Congo" 
D.East "Jurassic Park" 
Sega "Frankenstein" 
Sega "Batman Forever" 
Capcom "Pinball Magic" 
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SNK "Puzzle de Pon" 

Williams "Safecracker" 

Sega "Twister" 

Micro "Magical Touch" 

Capcom "19XX" 

Bally "World Cup Soccer" 

SNK "Windjammers" 

Sega "Virtua Fighter 2" 

Atari "T-MEK" 

SNK "Aero Fighters 3" 

Dynamo "Tournament Solitaire" 
Williams "Star Trek: TNG" 
Worldwide "Strikers 1945" 
Capcom "Pinball Magic" 
Williams "Congo" 

Konami "Run & Gun 2" 

Namco "Tekken" 

Sega "Batman Forever" 

Sega "Goldeneye" 

Am.Sammy "Zombie Raid" 
SNK "Bust-A-Move" 

Capcom "Marvel Super Heroes" 
Sega "Virtua Cop" 

Williams "Roadshow" 

Namco "Soul Edge" 

Sega "Fighting Vipers" 

Kaneko "Great 1000 Mile Rally 2" 
Fabtek "Raiden II" 

Williams "The Shadow" 
Williams "Demolition Man" 
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Editors Note: 
What's happening at Williams/ 
Bally-Midway? To find out, we chatted 
withtwo dynamic, funloving people: national 
sales manager Rachel Davies and marketing pro 
Jim Greene. Plenty of news is coming out of this 
Chicago game factory these days - from their 
recently-announced corporate restructuring, to 
the coming advent of modem-linked product, a 
bigger role in casino product, the downsizing of 
their pinball division, and more. We begin by 
asking about the video game which was 
previewed last spring with so much hoopla. 
ePlay: Can you give us an update on War Gods? 
For example, is there is a firm release date now? 
aie Production units will begin shipping 
around September 23. 
ePlay: What programming changes or additions 
have been made since the game debuted at the 
ACME Show? 
achel: Lots. We have added fatalities, secret 
moves, and special moves. We’ve been 
working very consciously to fine-tune the balance 
so an average player can walk up to it and access 
some game secrets fairly quickly, without giving 
it all away ... and yet have the game remain 
challenging for the really good players. This is a 
completely different game from the fighting 
genres as done by other manufacturers. It truly 
presents 3D characters in a3D world, so there’s a 
learning curve for the players. This is fabulous 
for the operator, obviously! 
im: That’s right. It’s now a deeper game with 
more secrets, the addition of finishing moves 
and greater depth of characterisation. 
kK. We assume this “fine-tuning” was the 
reason for the delay in release dates? 
| doce Yes, it took us longer to achieve the 
right balance so it’s fun for both average 
players and dedicated fans. We determine when 
a game is ready by all sorts of means. One way is 
putting units on location and watching reactions 
to it. Another method is that we’ve also hired 
players who simply play games all day; they tell 
us what feels right and what doesn’t. And we 
have focus groups. Of course, our designers never 
really want to stop tweaking their games; they 
have to be pulled kicking and screaming off one 


AOA 


project onto the next. But 
at this point, War Gods is ready! 
ePlay: We’ve seen announcements that 
WMS will use 3Dfx hardware in at least one 
game. Which will be the first title to do so, and when 
will it be released? 
im: The 3Dfx people have demonstrated their 
technology and our designers were impressed 
with it. We think of it as one more tool in our 
arsenal of development possibilities. However, 
at the moment I don’t believe we have a 
commitment to use 3Dfx hardware on a specific 
game. 
ePlay: If and when you do release a game using 
3Dfx hardware, will that amount to a “system” 
which will give operators a chance to purchase a 
certain number of future games as software updates? 
im: I wouldn’t make that conclusion. We’re 
J sso trying to push the envelope on 
ardware and developing new chips-in-house. 
We think keeping this edge is the key to ensuring 
healthy coin-op collections. System-type games 
can become technologically stagnant. 
i Operators also want you to help them stay 
ahead of the home market. On the other hand, 
Cruisin’ USA is still performing very well and still 
selling after two years in production, as you mentioned. 
What accounts for this marathon performance? 
achel: I think it happened for several reasons. 
Once, we offered the operator a driving 
simulator, which everyone knowsisa good staple, 
at a price that’s affordable for all. We kept prices 
down by making it a one player and didn’t push 
linking of multiple units. That was a deliberate 
strategy to appeal to the operator. Secondly, the 
longevity and depth of gameplay let the operator 
come back and buy additional units because the 
player appeal has held up very, very well. I don’t 
know of any units of Cruisin’ USA which have 
been traded in, which is unheard of. Normally, 
evenasimulatoris turned around after 18 months. 
Third, after we established the game’s appeal to 
the street operator, our marketing plan called for 
us to introduce the capability for linking multiple 
units - which meantit then became a good buy for 
arcades. So it got a boost for another six months. 
That sets us up well for the start of the second 
year’s buying cycle. We also practiced some 
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discipline in terms of pricing and 
allocation, not grabbing for quick 
dollars or pushing toohardtomove (i 
units quickly, and this has 
contributed to the long sell-through. 
ePlay: We've heard there’s a 
Revue to Cruisin’ USA in the 
works - or even ready to go - but that it 
is being delayed as long as demand for 
the original remains. True? 
achel: Yes, there is a sequel in 
AR ine works; but no, we have not © 
been delaying it. These things take a 
long time to develop. We approach 
sequels like brand-new games. Sequels 
are not just “me-too” products with a 
couple of extra characters plugged in. 
It’s really a lot of work. 
im: Especially in 3D. The existing 
Cruisin’ has 3D, texture-mapped 
polygon graphics and the next one 
will be even more advanced. 
achel: That's right, I’ve seen the 
work they’ve done so far and it’s 
beautiful! Our design teams are very 
receptive to input from operators, 
comments from players or the field. 
Sometimes very good suggestions 
can’t be incorporated into the first {7 J 
version, if they don’t happen to fit 
the game concept. But perhaps they 
can be used in the sequel. 
Ro Can you give us a preview 
of any specific upcoming video 
titles for this fall? 
| Parcs Our first countertop 
video, Touchmaster, goes into 
production in a couple of weeks. 
Samples are out now and it’s been very well 
received. We're highly encouraged by the results. 
ePlay: Touchmaster has a very appealing and 
logically designed cabinet, as well as some creative 
and unique software like the “Ripley’s Believe It or 
Not” trivia game. But it’s also a higher-price than the 
competition, and this is an extremely price sensitive 
market. 
achel: Our other video products for this fall 
will include War Gods, and the update we 
promised for NBA Hang Time called Maximum 


_ Hang Time. We’ll also have some additional 


surprises at the distributor meeting at the AMOA 


| Show! 


ePlay: We understand testing of your “Wavenet” 
modem network technology is due to be expanded 


from 10 units in the field to 250 or so. When will that 


happen? 
J im: 
testing here in the Chicago 
area with Mortal Kombat 3 
and we do plan on expanding our test 
4) beyond the Chicago area, but not to the 
level you indicate. 
Re What has the Wavenet test taught 
you so far? 
im: The main thing we've learned is 
that there is a market for network 
games in coin-op. Wavenet allows you 
to compare scores and to have realtime 
remote interactive gameplay. We have found 
that this capability can, in fact, increase 
collections. Playing a Wavenet game, players 
can tell who they are playing against in other 
locations. That’s important to them because it 
fosters competition. This offers the possibility of 
a compelling new type of coin-op product ... 
which is what we need. 
| eel This summer, Williams saw one US pinball 
competitor exit the business. The other two flipper 
factories have announced a merger. WMS itself has 
downsized its pinball division and reassigned some 
design teams to casino product and/or video games. 
How many WMS design teams are now working on 
pinball? (You had 8 teams last year, we believe). 
achel: We did downsize, as everybody knows. 
We moved some people to our gaming 
division, which left us with about six pinball 
design teams. We are very comfortable with the 
fact that we'll probably make about four excellent 
pinball games per year. The other two teams will 
be doing advanced work on new concepts and 
technology, or designing titles for the next year. 
Rev: We’ve seen reports which say that for the 
rest of this year, WMS will only release one more 
pinball, called Scared Stiff. Can you confirm that? 
ee Release decisions for upcoming models 
are based purely on how each model sells 
and how soon the next one comes up. It could be 
the case, based on demand for Arabian Nights 
and the response we’re getting to it, that Scared 
Stiff might be our only additional title for the rest 
of 1996. Or maybe not! 
Ro. You introduced the concept of “token 
pins” with great fanfare at ACME, in the form of 
Safecracker. Are more “token pins” planned? 
fF org Yes, you probably will see more of 
them. Safecracker has attracted players who 


We haven’t finialised 
our plans for the next phases of 
testing. We have been 
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traditionally have not played pinball before; the 


concept has become very popular with younger 
players. They really like collecting those tokens! 
So we've tried the water and it seems inviting. 
ePlay: WMS is sponsoring part of GamePro 
Magazine's Internet page. How many players 
log on each month? 
‘im: They get about 2.5 million “hits” permonth 
and we're right up there in the front area. We 
haven’t got our numbers back from them, 
regarding how many hits our specific section has 
received. 
ePlay: Does WMS have, or plan to create, its 
own Web site? 
im: Yes, you can surf on over and visit us at 
www.wms.com. If you go there, you'll find a 
pinball site that’s pretty well developed. Every 
time there’s a new game, we highlight it and 
show new features and benefits. A video game 
section is under development. We want to make 
this site primarily a business-to-business tool, 
using it to speak to operators and distributors. 
You'll see things like maps of distributor 
territories, showing the authorized distributor in 
your area... alibrary of technical service updates 
.. links to any of our distributors who have web 
sites ... and more. Our testing has showed that’s 
the most valuable type of information. 


ePlay: That’s a pretty convincing sermon. 
Speaking of including more operators and 


| distributors, we understand you're expanding the 


traditional WMS distributor party at this month's 
AMOA Expo, to have operators as well. 
achel: Yes, we always do a distributor event 
at AMOA Expo. This time we’re inviting 
operators to attend. It’s a ticketed event and if 
operators are interested in coming, they should 
contact their distributor for tickets. 
‘im: The party will take place Wednesday 
-) September 25, at 5pm at the Dallas Union 
Station. It’s a beautifully restored old train station, 
connected directly to the Hyatt, which is the main 
hotel for the show. We'll be providing hospitality, 
giving awards to operators and distributors, and 
unveiling brand-new product as well ... namely, 
those “surprises” Rachel mentioned earlier. The 
theme of the party is “Wild Wild Williams Lone 


_ Star Express”! Bring you western garb and be 
| prepared to have a good time. 


That's right, it’s part of our renewed effort 
toreachoutand be more accessible to the operators 
and distributors - and by the way, you'll be seeing 
more Williams people on the exhibit floor in our 
booth, as well! 

ePlay: Operators will appreciate both gestures, 

10 doubt. To sum up, can you tell us what outlook 

WMS has for the amusement industry for the medium- 
term future? 

[) achel: We are starting to see 
some signs of recovery in the 
pinball market. We’re cautiously 
optimistic about it. By tightening 
our belts and being responsible 
regarding the number of titles 

we release, we feel this 
market will come back. As 
for video, we’ve got some 
very exciting product 
coming... and after all, video 
is a product-driven market. 
So we feel pretty positive 
about where it’s all going. 
Yes, the market is soft at the 
moment - but then, we're 
having this conversation in 
August when there is 
traditionally a slump. On a 
long-term basis, it’s onward and 
upward! 
JQ ePlay: Thank you very much, 
Rachel and Jim. See you at the 
train station! 
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trap on your skates and grab your hockey 
stick, baby! Atari Games is heating up the 
ice with its upcoming release, Wayne 
Gretzky’s3D Hockey. Available in October in 


upright 25” and JAMMA-compatible 


universal kit format, the game handles up to 
four players in head-to-head play. The release 
coincides with the beginning of the NHL 


season, giving operators themaximum scoring | 


opportunity. 

Hockey is the fastest-growing 
professional sport in North America, with 
hugenetwork TV exposure on Fox and ESPN. 
Atari is excited to bring together three 
powerhouses to promote the game: the NHL, 
NHLPA, and superstar Wayne Gretzky 


| himself! Atari will be working with all three 


throughout the season to promote the arcade 
product and make sure that players know 
about the game and where to find it. Another 


incentive for game fans: Atari is also gearing 


up a “self-running promotion” to allow 
players to win some great prizes. 

The factory is calling Wayne Gretzky’s 
3D Hockey their “most advanced sports game 
ever.” To back up that claim, they point to 
great graphics, dynamic camera work, life- 
like player animations and texturing. The 
Atari team spent a day with Wayne Gretzky, 
filming his movements to use as a model for 
the skating animations and picking his brain 
for strategies that real teams would use. The 
aT is <i all of the passes, shots, 


saves, checks, blocks, 
trips, and slides are 
accurate and increase 
the realism of the 
action, and computer- 
controlled players 
behave like the real 
thing. The texture- 
mapping is so detailed 


that individual player’s faces can be seen | 


clearly at centre ice. All of the NHL teams and 
key players are included in the game. 
For long-term depth, two levels of Cup 


| play are featured: the Stanley Cup, which will 


be a battle against all 26 NHL teams, plus the 
Van Elderen Cup, with an additional 15 
opponents. Best of all, there will be plenty of 
time-released secrets to keep earnings up all 
season long. 

“Players will come back week after 
week throughout the season in order to 
improve their statistics and unlock the time- 
released secrets,” said Atari’s product 


| manager Derryl DePriest. “Players will be 


able to keep track of their record for the season 
with input codes, and will come back time 
and again to improve their standings and 
statistics.” 

For more information, contact your 
local agent. Courtesy RePlay. 
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VEWUS - AT 1992 PRICES WHILE STOCKS LAST 


Yes! A ence only introtluctory offer on the fabulous 
Rewe LaserStar Venus alreatly being hailed as a Classic Jukebox. 
US eperators are talking of the best cashbex collections ever. 


A 
the 


jon ealoesie | 
JAMMA debut at the | 
Show, Capcom JAMMA Show 
introduced their new should be available 


CPS3 System. The system 
comprises of a totally new 
game hardware which has 
numerous improvements and security 
features. The previous custom devices used The second game due for release 
on the CPS 2 system have now been decoded | towards the end of this year is, wait for it, the 
by copiers and the new system was long | much rumoured “Street Fighter 3”. 
overdue. CPS 3 uses CD ROM drive, a Operators willbe required to purchase 
specialised security cartridges containing | the complete hardware system for the first 
security components made exclusively for | twogames, fromthenonakit willbe available 
Capcom and a unique data downloading | toupgrade the hardware to other games. This 
feature in which the security cartridge | kit will consist of the security cartridge and a 
constantly checks the CD ROM drivetoensure | CDROMdisc. No priceshave been announced 
the disc is still fitted in the disc drive. for the software updates. 

The use of a CD ROM has enabled Capcom still intend to support the 
Capcom games now to generate 256 character | CPS 2 System with their next release, X-Men 
colours as opposed to only 16ontheirprevious | vs Street Fighter due at the end of September 
CPS 2 System. There is also four times the | and Vampire 3 in March 1997. At this stage, | 
data input. Game graphics are vastly | they have not abandoned their Sony 
improved with the ability for a zooming in | Playstation hardware which was used for 
and zooming out effect, similar to “Tekken”. | Toshinden 2 and Star Gladiator. 

With all new technology there is a With the new game Streetfighter Ex 
cost. Capcom expects that there will bea30% | due for release soon, one thing is for sure, 
cost increase, however with the facility for | Capcom is fully committed to its game 
greater game depth and graphics, theyexpect | development program and with the 
that future games will have ahigherearning | introduction of the CPS3 System, we can only 
capability than their previous games on the | speculate on the success of their coming 
CPS 2 System. games. 

The first game due for release after its | 


| “ASK ABOUT OUR FINANCE OPTIONS" 
| CALL TOLL FREE O800 TIMEOUT (846 3688) 


Auckland/Northland: Bevin Fisher Ph 09 525-0200 Mobile 021 622-319 Fax 09 525-0250 
Central: Robert Briggs Ph 07 346-3783 Mobile 025 946-724 Pg 0508 888-777 Fax 07 346-3784 
Lower N/I: Mike De Ruyter Ph 04 389-3919 Mobile 021 444-999 Fax 04 389-3657 

South Island: Gary Walker Ph 03 338-1411 Fax 03 338-1410 


end of September / 
early October. This game 
will be titled “War Zard” in 
Japan and “Red Earth” elsewhere. 


ua Our first consignment will be sold at the 
_ Same price at which operators purchased the great 
LaserStar America in 1992. 

Contact Grant Davidson at Music Makers now. 


PH 0800 55 66 77° 


This product is marketed in NZ under an exclusive distribution licence held by Coin Cascade Ltd. | 
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iant Australian Operator Leisure and 
Allied Industries, run by Malcolm 
Steinberg, is developing a chain of new Dave 
and Buster type operations around the country. 
The adult entertainment centres will run 
alongside L&A’s 60 unit Timezone amusement 

centres operation and so far there are five. 
The new centres offer adult type 


Paes based entertainment will come 
to Greece in the form of Europe’s first 
Intencity multiplex amusement and 
entertainment centre from Village Nine, the 
giant Australian consortium which has 
already set up a chain of the units in Australia 
and Southeast Asia. 

David Herman, General Manager of 
Village Nine, told InterGame that a cinema 


he news that Sega Pinball and Capcom 
Pinball are to merge has resulted in much 
speculation from the coin machine industry 
and the deal may now be a non-starter. 
In the early stages Steve Blattspieler, 
VP of sales and marketing at Capcom Coin- 
Op in Chicago had said it may take some 
months before details were finalised and 
commented: “It is a true merger, not a 
purchase or acquisition, and the resulting 
entity will be owned by both Sega and 
Capcom. The merger is being done in order to 
realise economies of scale.” 
Information from US _ pinball 
specialists Herb Silvers suggested that the 
grand scheme was for Sega Pinball to 


‘Gee showed Star Gladiators at the 
recent SALEX Show in Brazil. The new 
video gameis not due for release until October. 
Pictured playing it is North American 
marketing manager Julio Cesar de Sousa. 
Also making its debut on the stand was Dark 
Stalkers, a game which is being released in 
South America before the US. 


amusement games with food and beverage 
sales. Mr Steinberg said that he sees it as an 
extension of the Timezone network which 
caters for 14-20 age group while the new 
locations are aimed at the over 20s. 

Mr Steinberg envisages a chain of 
between 50 and 70 stretching across Australia 
over the next few years. 


complex would anchor the unit, which will 
be located in Athens and which will open 
before the end of the year. “It will be one of 
our smaller modules, covering between 10,000 
and 15,000 sq.ft. but it will be our first in 
Europe and it will be a start. We see huge 
potential in Europe for our cinemas and 
amusement projects, particularly in the UK, 
France and Germany.” 


concentrate on building technologically 
complex pinballs with licensed themes while 
Capcom would build simple, traditional 
playfields (Break Shot etc), with more generic, 
non-licensed themes. 

However, industry sources now 
indicate that the deal, which they say would 
results in 70 percent ownership by Sega, may 
not now go through. The main Capcom asset 
is believed to be the futuristic Chicago-based 
facilities which could save Sega up to $6 
million per year on sub-contracting etc. “But,” 
said one source, “when you take on a big 
factory suchas that, you have to keep feeding 
it.” 


The negotiations are continuing. 
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he development of interactive television 

and the exploding use of the internet will 
havea significance on retailing as we know.it. 
Studies by the McCann Erickson advertising 
agency predict that retailers of the future will 
be able to tell who is watching what 
advertising, how often they react to it, and 
what items they are buying. 

This is a direct development of the 
home shopping networks, so successful In 
the US and Europe. Consumers are proving 
that they are prepared to buy more and more 
goods from their own homes. However this 
does notmean the end of retailing as we know 
it, but more of a development. 

Studies have revealed that customers 
want to retain the fun-adventure-excursion 
elements in their shopping. They also want to 
continue to: 

e retain control of their choices 
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fter the success of Namco Ltds | 

Namco Wonder Egg urban-style 
theme park, the company opened its 
second facility, Sunshine Namjatown, 
July 6. 

The theme park is located at 
Sunshine City World Import Mart 
Building in Tokyo. It is divided into 
zones: Namja-Core, 7th Ave. 


Fukubukuro Town, MacaroniSquare, 
Nander-Bird, and Ghost Town 13th 
St: 


There are 18 attractions, eight 


e retain the option of dividing store loyalty 

e retain the option of comparison shopping 

e retain the chance to get an unexpected 
bargain through sales, point of sale offers 
and competitions 

e retain the excitement of coming across 
new brands or products 

e retainspeed and self service, and personal 
service - all as they decide 

e retain the opportunity to “feel a tomato” 
before purchasing it. 


The challenge for retailers is to ensure 
that in the “virtual stores” of the future, the 
customer is enjoying the shopping experience 
more. 

Retail business on the Internet in the 
US is already worth over $250 million and 
will exceed US$600 billion by the turn of the 
decade. 


URBAN STYLED THEME PARK 


restaurants, and three souvenir shops. The 
park is open from 10am until 10pm all year 
long. The visitor forecast for the first year is 
estimated at 1,200,000. 

According to Mr Masaya Nakamura, 
chairman and chief executive officer of Namco 
Ltd in Tokyo, “We have exerted our best 
effort to express Namco’s philosophy of “play” 
throughout Sunshine Namjatown, which will 
be the largest indoor theme park in Japan.” 


NOVEMBER 5-9 


Australasian Amusement Expo 96 (AMOAQ) 
Royal Pines Resort, Gold Coast, Australia 
Contact: Ken Priest 

Tel: +61 7 3841 1021, Fax: +61 7 3841 1332 


NOVEMBER 15-16 

Annual Norwegian Coin Machine Exhibition 
Hotel Bristol, Oslo, Norway 

Contact: NOAF 

Tel: +47 3345 8559, Fax: +47 3345 8566 


NOVEMBER 20-23 

78th Annual IAAPA Convention & Trade Show 
New Orleans, USA 

Contact: Joe Rubel 

Tel: +1 703 836 4800, Fax: +1 703 836 4801 


NOVEMBER 26-29 

Iduferias ‘96 

Valencia Trade Fair Complex, Spain 
Contact: Isabel Kivanc 

Tel: +44 171 581 3299, Fax: +44 171 823 7862 


NOVEMBER 28-30 

JAMMA Hong Kong Exhibition 

Hong Kong Convention Centre, Hong Kong 
Contact: JAMMA 

Tel: +81 3 3438 2363, Fax: +81 3 5472 7115 


DECEMBER 10-11 

International Leisure Expo - India 

Leela Kempinski Hotel, Bombay, India 
Contact: Gerry Robinson 

Tel: +44 1905 613256, Fax: +44 1905 724768 


DECEMBER 10-13 

Amusexpo/ForainExpo 1996 

Le Bourget, Paris, France 

Contact: Blenheim 

Tel: +33 1 4756 2107/08, Fax: +33 1 4756 2110 


JANUARY 9-12 

SEKEP Expo ‘97 

European Exhibition & Promotion Centre, Greece 
Contact: SEKEP 

Tel: +30 1 825 1609, Fax: +30 1 821 1661 


JANUARY 21-28 

ATEI/ICE 

Earls Court, London, UK 

Contact: Peter Rusbridge 

Tel: +44 171 713 0302, Fax: +44 171 713 0446 


JANUARY 22-25 

Ima ‘97 

Frankfurt Fair Ground, Germany 

Contact: Blenheim Heckmann 

Tel: +49 211 901 9133, Fax: +49 211 901 9127 


FEBRUARY 19-20 

AOU 97 Expo 

Nippon Convention Centre, Chiba-City Japan 
Contact: AOU 

Tél +81 3.3253 5671, Fax: +81 3 3253 5688 


FEBRUARY 26-27 

IATA Trade Fair 

Spa Hotel, Dublin, Ireland 
Contact: IATA 

Tel/Fax: +353 53 46316 


MARCH 2-5 

Amusement Machine ‘97 

China Foreign Trade Centre, Guangzhou, China 
Contact: Union Fair & Trade Co Ltd 

Tel: +86 20 736 1887, Fax: +86 20 736 1350 


MARCH 4-5 

AmEx ‘97 

Doyle Green Isle Hotel, Dublin, Ireland 
Contact: Susan Feery 

Tel: +353 45 521190, Fax: +353 45 521198 


MARCH 6-8 

LeisureASIA ‘97 

Singapore International Exhibition & Convention 
Centre, Suntec City, Singapore 

Contact: Leisure Asia Pte Ltd 

Tel +-65:297 2822, Fax: +65 2927577 
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“1S YOUR COMPANY A 


CROCODILE OR A DINOSAUR 


oth Crocodiles and Dinosaurs are 
B reptiles, and are cold-blooded ... 
And,atsome time, bothlivein Mesozoic 
swamps. But, as you know, it was the d 
crocodiles that turned out to be the | 
survivors. Why? They adapted to 
changing conditions. The dinosaurs didn’t 

You can just as logically apply the 
adaptability concept to yourmanagement 
culture. In short, your company must keep 
up with the constant demand put on it by the 
growth of technology, by customer demands, by 
employee expectations and by social change. 

Now, a dinosaur company manages change by 
knowing what’s happening and making all the 
decisions. This is its way of trying to hang on to 
control. For dinosaurs, control is comforting. But 
the aim of a crocodile is growth. It is driven by 
stretching, pushing, pulling, and improving. For 
crocs, growth is not always comfortable, but they 
prefer it. 

Dinosaur-style operations are based on analysis. 
Teams and task forces study and analyse every 
alternative ... And constantly turn up other 
alternatives for analysis. By the time the dinosaur 
settles on a best way out of the tar pit, he has sunk 
too deep to survive. 

But, in crocodile organisations, the foundation 
is a consistent, shared vision of where it is going. 
Dinosaurs want to havea solution in place next year 
... Crocodiles want to do something today, and 
want to be better tomorrow. Dinosaurs are after the 
ultimate solution. Crocodiles want continuous, 
never-ending, peak-to-peak performance. If you 
want to survive in today’s ever - and rapidly - 
changing climate, you must be a crocodile. 

SO NOW WHAT? 
ab move your company out front, you must 
transform your operations fast, thoroughly and 
creatively. The secret is to focus on four critical 
areas. They are ... 
e Process improvement. The first step is to re- 
invent your processes. Start by reorganising into 
small “businesses within a 
business”. Breaking larger 
organisations into 
entrepreneurial units canhelp rid 
them of bureaucratic 
inefficiencies. 
e Reorganise your operations 
into work cells. Such a cell might 
enter a customer’s order, setit up, 


check customer credit, perform paperwork, 
and ship the order, all in a day. 

, © Technology. Use a computer and 
telecommunications know-how as 
appropriate. 

e People. Transform your workplace 
so your people are strongly committed 


to action. You have to create the future, 
and people are essential to improvement. 

Empowerment programmes help ... But don’t 
focus on them atthe expense of the otheringredients. 
e Vision & Strategy. Don’t look on vision as an 
extension of existing and developing trends. Think 
in terms of a future that does not yet exist. Don’t 
stop with your vision. You must transform it, step 
by step, into practical action strategies. 
Source: The Main Report 
HELPFUL TIPS 
e “Kill” a Few To-Do’s ... some of the items on 
your to-do list will be less important that others. So, 
if one stays there for a couple of months or so, 
pronounce it dead. 
e Don’t Let Your Phone Betray You ... it is 
important to be positive on the phone. If callers 
sense hostility, distraction, or a lack of interest, they 
may take their business elsewhere. Smile as you 
talk on the phone. Callers can “hear” a smile. 
e Trust ... is the highest form of human 
motivation. It brings out the very best in people. But 
it takes time and patience, and it doesn’t preclude 
the necessity to train and develop people so that 
their competency can rise to the level of that trust. 
e Is Your Workforce Being Demotivated ... the 
major demotivators are those nagging daily things 
that simulate negative emotions, suchas fear, anger, 
frustration and boredom. Reduce demotivation by 
attacking the source problems one at a time. Begin 
with the most serious. Remove rewards that 
unintentionally encourage demotivators and replace 
with rewards that support new and more positive 
practices. And, bet the first to set the example. 
Source: The Main Report 
FOOTNOTE 

e would like to say a small “thanks-a-lot” to 

Nigel for leaving the country without writing 
his articles, leaving his fantastic and highly 
efficient team to put something together in a 
very short period of time. Only thing is 
Nigel, your are coming back, and we 
wont forget! 
Happy team building to you all. 
Adrienne and Garry S. 
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WILLIAMS TALES OF THE ARABIAN NIGHTS VANISHING MAGNET CABLE 


Williams Electronic Games http: / / www.pinball.wms.com/ Chicago Illinois 


PROBLEM 


Improper wire dressing on the vanishing magnet assembly. 


CAUSE 
On the vanishing magnet assembly, the cable tie that keeps the magnet coil wires in their 
proper place was improperly installed. 
Games made prior to July 16 1996 might be affected and should be checked and corrected if 
wrong. The magnet is mounted to a plate (part #01-14179). 


gn 
« 
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a SOLUTION 

Lt l_l5-4 One end of the plate has a 90 degree bend and 2 holes in that area. 
The cable tie should go from one hole and into the other hole. 

“seu If dressed incorrectly, the wires may get cut by the plate. 

ines Please refer to the drawing provided. 


take advantage of the unlimited free play currently developing a version of Street 
20,000 sq.ft. laser tag arena which Q-Zar ghter 3 which will feature the martial art of 
operated in the Olympic Village throughout | capoya, specifically for the South American 
the event. The arena served as the world | market. 
premier for Q-Zar’s new IQ system which The Latin American market is 
includes hi-tech sensor vests and laser | becoming a major growth area for the 
handsets, special effects, backlights, fog and | company, as witnessed by its gigantic stand 
sound effects. at the recent SALEX Show in Brazil. Capcom 
Olympians seeking hi-techentertainment | currently has equipment in 14 countries in 
of a slightly less rigorous nature were able to | the area. 
indulge in a number of Sega simulators & 
Evans & Sutherland VR experiences. 


| : estless athletes in Atlanta were able to J erent video games giant Capcom is 
i 


A restructuring in Japan saw the 
creation of five new domestic subsidiaries 


TT okyo’s Konami Co Ltd posted improved 
profits to the year ended March 1996. 

The results, including those of 14 | during the year while a Taiwanese subsidiary 
subsidiary companies, showed $NZ753m | was liquidated. Now the company has nine 
turnover, up 41.5% over the previous year | subsidiaries in Japan and five in other 
and $NZ17m in final net income for the year, | countries. 


areturn to profit after a deficitin the preceding Coin-op games accounted for 


two years. $NZ155m up 71.7% over the preceding year. 
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FIGHTERS ‘96 


N ew from SNK, The King of Fighters ‘96 apcom Coin-Op announces Super Puzzle 
provides players with the biggest Fighter II, the highly addictive puzzle 
selection of fighters ever. In all there arenine | game that pits players against one another or 
teams and 27 characters, providing over2,900 | the computer. 
different team combinations for three on three Players can create dream matches 
team battles. between Ryu, Chun-Li, Ken, and Sakura from 
In addition to the basic movements, | Street Fighter Alpha 2 and Felicia, Hsein-Ko, 
fighters have their own powered up special | Donovan,and Morrigan from Night Warriors. 
moves, while the new balance adjustment Simple rules and fantastic graphics 
function allows players to fine tune their | enable novice players to quickly grasp the 
team’s performance. basic functions of the game without having to 
A special team sees the infamous | learn complicated chains and advanced 
enemies from the Fatal Fury and Art of | techniques. 
Fighting series unite. Players stack falling, coloured Gems 
and then destroy parts of their stacks with 
Crash Gems. Puzzle Fighter’s Counter Gem 
System then drops Gems on the opponent's 
stack, potentially upsetting his strategy. 
When one player hits the other with 
the Counter Gems, the character taunts the 
other verbally or attacks by throwing things 
such as fireballs and knives. Features include 
nine fight levels, quality graphics, three 
difficulty settings, and complete A/B kit or B 
Board for CPSII System. 
For more information, contact your 
local agent. 
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WANTED TO BUY Virtua Cop 1 40” NRI mech $15,000 
Old model coin videos suchas Galaxian, Defender Virtua Fighter 2 complete $9,500 
& Scramble etc. Must be in good condition with Vidikron Wall Projector 33” to 120” $6,000 
Multi-Coin coin mech included. LOGIC BOARDS FOR SALE 
PH SIMON 04 499 8815 1x Armoured Warriors B only $300 
FOR SALE 1x Gun Bird ; $500 
~ Cruisin’ USA twin - 11 mths ex. con.$18,000 2x Killer Instinct 1 $3,500 
Suzuka 8 Hours twin $14,000 1x Macross $450 
_ Lethal Enforcers guns & board $1,000 4x Mortal Kombat 1 $850 
1x Mortal Kombat 3 Ultimate $1,800 
REDEMPTION GAMES 2x NBA Jam Tournament $1,200 
_ Humpty Dumpty - 11 mths ex. con. $7,000 4x Street Fighter CE $350 
_ Super Pro Quarterback $4,000 5x Street Fighter Super Turbo B only $600 
_ Darkstalkers B Board $200 3x Street Fighter Two $250 
SF Challengers B Board $200 | 1x Street Fighter The Movie $1,200 
PH JON, CHRISTINE OR ALFRED 1x Street Fighter Alpha 1 B only $1,050 
06 867 0776 1x Tekken 1 loom & mylar $1,300 
FOR SALE 1x X-Men B only $1,100 
Kiddie Rides all types $1,500 - $2,600 excellent CABINETS FOR SALE 
condition brochure available Red Uprights 26” vid game cabs elec. coin mechs 
PH TONY 03 383 1599 ex. cond. $2,000 
FOR SALE Red Lowboys 26” vid game cabs NRI mech ex. 
Gun cabinet. Lethal Enforcers 26” dedicated | cond. $1,800 
upright, NRI and credit board. Game and guns PINBALLS FOR SALE 
removed, ready for new game. Offers? Addams Family $4,000 
PH KELVYN 03 352 9280 Indiana Jones $3,500 
PINBALLS FOR SALE The Flintstones $4,800 
Twilight Zone $3,250 | The Shadow $4,800 
Police Force $700 | Roadshow $4,800 
PH 07 347 1271 PARTS & PANELS FOR SALE 
FOR SALE 5x 26” Simpo wooden 4p panels 
Art of Fighting 2 $150 1x 26” Simpo simpsons 4p panels 
Fatal Fury Special $250 | 2x 26” Simpo metal cashbox & surround 
NBA Jam PCB kit $1,000 | 10x 26” Simpo metal cashbox & lids 
20” Operation Wolf single shooter $500 2x 26” Simpo metal NBA 4p panels 
Dragon Breed 20” cab coin acceptor $500 3x 25” Upright MK3 red panels 
Donkey Kong 20” cab coin acceptor $500 3x 25” Upright 3 joystick panels 
PH CHRIS OR NYREE 07 575 9440 4x 25” Lowboy 3 joystick panels. 
DEDICATED FOR SALE All open to reasonable offers 
Air Hokey (Gamemasters delux) $4,800 PH ALEX OR MAARTEN 09 524 5773 
Cruisin’ USA DX ex. cond. $33,000 FOR SALE 
Cyber Cycles twin $30,000 | Air Duel $200 
Drug Wars 50” & consol $11,000 | Altered Beast $100 
Gun Fighters (Lethal Enforcer 2) 26” $4,500 Arabian Magic $300 
2ND HAND UNITS IN GOOD CONDITION ae fa eanee oe a0 
ua Laser Kits (Mad Dog 2, etc...) $2,500 Beach Volleyball $100 
| Lord of Gun 26” $2,500 | Buggy Challenge $200 
ALL PRODUCTS ARE COMPLETE WITH — —— —_ | | | Mortal Kombat 3 Ultimate 26” $3500 |. Capen America $400 
fl catTpar Anni AR Tare tit«*” ie te | NBA Jam TE 26” elec. mech & decals $3,500 Champ Wrestler $100 
eee ELECTRONIC COIN ACCEPTORS ATEN y Revolution X 3 guns $7,000 ECenen $100 
cy Saath ssaee saan NG eee eee eae Ribbit Racer redemption $13,000 | Columns 
2x Suzuka 8 Hours twin ex. cond. $16,000 Dragon Breed 
2x Underfire 2p shaking guns $4,500 | Dynamite Dux 
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Eco Fighters Top Board 
Estwat 
Final Fight 
Flying Shark 
Gang Busters 
Gemini Wing 
Golden Axe 2 
Grand Striker 
Growl 
High Impact 
IO Block 
- In The Hunt 
Karate Blazers 
Macross 
Major Title 2 
Marching Maze 
Moonwalker 3p 
Mortal Kombat 
Mutant Fighter 
NBA Jam 
Ninja Clowns 
Pig Out 
Primal Rage 
Rampart 
Relief Pitcher 
3P Off Road 
After Burner 2 upright 
Coco The Clown. 
Hit The Ice 4p ded 
Lethal Enforcer PCB 
Line of Fire 
Lord of Gun kit 
Mobil Gunham Gun kit 
Operation Thunderbolt 
Rad Rally twin 
SCI Dedicated upright 
SST Air Hockey 
Space Gun 
T2 Gun 
Virtua Fighter 2 ded 
Virtua Fighter ded 
Virtua Racer twin 

PH KEN OR MIKE 04 389 3918 

PCB FOR SALE 

Armoured Warriors (B) 
Dark Stalkers (B) 
Karate Tournament 
Lethal Enforcer Kit 
Lord of the Gun 
Major Title 
Mortal Kombat 
Mortal Kombat 2 
Ultimate Mortal Kombat 3 


NBA Jam TE 


$300 
$100 
$200 
$150 
$100 
$100 
$350 
$400 
$100 
$250 
$100 
$200 
$300 
$300 
$400 
$100 
$100 
$700 
$250 
$900 
$300 
$200 
$800 
$200 
$300 
$1,400 
$1,500 
$5,800 
$1,800 
$1,400 
$2,300 
$1,500 
$1,000 
$1,000 
$7,000 
$2,200 
$2,800 
$2,500 
$3,000 
$8,000 
$4,000 
$13,500 


$650 
$500 
$420 
$1,650 
$750 
$450 
$600 
$900 
$1,850 
$1,650 


- ALL PRICES IN THIS MAGAZINE ARE EXCLUSIVE OF GST 


Street Fighter 2 CE 
Street Fighter 2 Hyper Fight 
Street Fighter 2 Turbo (B) 
Tekken 
Toshinden 2 
X-Men (B) 

DEDICATED FOR SALE 
Cyber Sled 26” twin sit down 
Exhaust Note 26” twin sit down 
Grand Prix Star 26” twin sit down 


Dedicated 25” Lethal Enforcer Cabinet 


Revolution X 25” dedicated cabinet 
Virtua Cop P-Type 40” 
Virtua Racer 26” twin sit down 
Winning Run deluxe mover 

REDEMPTION FOR SALE 
Dump the Ump 
Flintstone Kiddie Rides 
Little Hoop Shot 
Razzle Dazzle 

PINBALLS FOR SALE 

Creature / Lagoon 
Dr Who 
Fish Tales 
Twilight Zone 

PH BEVAN 09 525 0200 

PCB FOR SALE 
Tetris Plus A&B Boards 
Ultimate Mortal Kombat 
Virtua Fighter 2 26” ded 
PH ALF PIVAC 09 434 3439 
FOR SALE 

earns Family Pinball 

PH PETER 025 751 067 

FOR SALE 

Street Fighter Alpha c/w 26” cab 
Ultimate MK3 c/w 26” cab 


PH JOHN 09 298 1100 
FOR SALE 
Jackal 
Mortal Kombat 2 
Spinal Breaker 
Street Fighter 2 


Street Fighter 2 Hyper Fight 
Tekken 
Twin Cobra 


PH MIKE 09 309 3127 
FOR SALE 
3/4 SuperPool Table with blue cloth and NO coin 
mech 
PH JOHN 025 930 131 
FOR SALE 


26” Badlands with elect. mars mech 


26” Twin Virtua Racing 
PH BEVAN 09 525 0200 
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$400 
$300 
$350 
$1,550 
$1850 
$1,000 


$9,000 


$9,500 
$8,750 
$4,200 
$5,990 
$17,000 
$12,500 
$5,500 


$5,000 
$5,800 
$5,000 
$5,800 


| 


$2,950 . 


$3,500 
$2,750 
$3,750 


$2,250 
$1,850 
$8,500 


$3,000 


$2,700 
$2,800 


$50 
$850 
$75 
$250 
$350 
$1,500 
$100 


$3,500 


$2,400 
$12,500 


[WIN PRIZES IN THE ULTIMATE 
SHOOTING GALLERY !! | 


Lucky Carnival | 


Nos 


| 


Dimensions: 
68" High 
96" Wide 
116" Deep 
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ee Fire the cannon 

enn tepeatedly at your desired prize 

_ Cpaule. Collect unlimited prizes as you shoot 
‘ksman! 


* Up to three people can play simultaneously 
e Each player is given sixty seconds and ten shots to play (Operator-adjustable settings) 
¢ Prize capsules are replentished automatically 
¢ Capsules are designed to accommodate prizes of varying shapes and sizes (Up to 7 inches) 
¢ The automatic loading mechanism is an advanced engineering design for trouble-free operation. 
e When the sensors detect a vacant space, the mechanism automatically drops a new capsule onto 
| the turntable 
__ © The barrel-shaped cannon is an attention grabber with its unique shape and loud bang when fired 


* Using the cannon, fire a ping pong ball to shoot down the prize capsules on the moving turntable 


| TAITO AMERICA CORPORATION + 390 Holbrook Drive » Wheeling, IL 60090 » (708) 520-9280 + Fax (708) 520-1309 


This product is marketed in NZ under an exclusive 
distribution licence held by Coin Cascade Lid. 
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